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APPLIED INFORMATION TECHNOLOGY 3A 
 

Task 1: Marketing Plan (Investigation) 
 

OUTCOMES TO BE ASSESSED  
Outcome 1: Technology Process 
Outcome 3: Quality of Information Solutions 
 

ESSENTIAL CONTENT - UNIT 3A 
Hardware and Software 
Digital Data and Information 

 
Overview 
 
Since 2005, Virtual Music Machines, Inc. has been the leading manufacturer of virtual textile fabrics in the 
haptic technology1 industry. While we are world-renowned for our slim batteries and seamless integration 
of sensors, we also manufacture fabrics to suit the needs of specialised industry groups.  Virtual Music 
Machines Inc. specialises in the development of virtual clothing.  
 
New Product Line  
 
Virtual Music Machines, Inc. is the manufacturer of the 
wearable instrument shirt (WIS), which was developed 
in the CSIRO laboratories by Dr Richard Helmer. 
 
The WIS has far reaching applications as discussed 
by Dr Helmer. In Rebecca Thyery’s (2006) article she 
highlights the use of the WIS has many other 
applications. 
 
 
Using the above information and other research materials, develop a marketing plan for the 
‘Wearable Instrument Shirt (WIS)”, to be presented to the directors of Virtual Music Machines, 
Inc. 
 
 
What you need to do: 
 
Research haptic technologies and other competitors for the “WIS” to assist you in the development of 
your marketing plan. To do this you should: 

• investigate the uses of the WIS 
• view examples of existing competitors products; how are they different from the WIS 
• use a suitable notetaking framework to compare the needs of users of the WIS and the 

impact that this may have on the organisation. You will need to analyse this information to 
help you prepare a suitable marketing plan for the diectors of Virtual Music Machines, Inc. 

 
5 Marks 

 
The first stage of developing a marketing plan is in gaining an understanding of consumer 
behaviour. Key activities of situational analysis are: 

• SWOT analysis 
• Product analsysis 
• Competitor analysis 

 

                                                      
1 Haptic technology refers to technology, which interfaces the user via the sense of touch by applying forces, vibrations and/or motions 
to the user. 
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The second stage is in the establishment of marketing objectives for the product within the business 
goals of the organisation. Key outcomes of establishing marketing objectives are: 

• Increase Market Share 
• Increase Profits 
• Enter New Markets 
• Develop New Products 

 
 
A key to success in all new business opportunities is the identification of target markets for your 
product. In the next phase of the marketing plan you will need to conduct extensive market research 
in order to identify each target market and the characteristics of each group. This will involve both 
primary and secondary reach methods. 

 
 

The final phase of the marketing plan is in the development of a marketing strategy. This is achieved 
through he application of the marketing mix (4P’s); 

• Product 
• Price 
• Promotion 
• Place 

20 Marks 
 
Use a suitable format to communicate your final marketing plan; considering the purpose, audience 
and client for your proposal. In addition, include a: 

• glossary of terminology (explaining any unfamiliar concepts and terms associated with 
your marketing plan) 

• comprehensive bibliography of your information sources.  
• are there any special considerations you needed to include to cater for your audience? 
• use appropriate technical terminology. 

5 Marks 
 
Use in a journal or design document record the tools, skills and techniques used to present your 
marketing plan: 

• record your progress in the development of your marketing plan; 
• reflect on issues and problems that you have had along the way; 
• include a time plan and concept map for your progress; 

5 Marks 
 

 

What needs to be submitted for assessment? Marks Due 
dates: 

□ Evidence of your investigation (notes, tables, drafts etc.) 5 Marks  
□ Marketing Plan suitable for the directors of Virtual Music Machines, Inc  20 Marks  

□ Glossary of terminology and bibliography of sources. 5 Marks  
□ Journal or Design Document: planning, reflection and task review 5 Marks  

 
Note: It is suggested that this product will take two (2) to three (3) weeks to complete. 
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APPLIED INFORMATION TECHNOLOGY 3A 
 

Task 1: Marketing Plan (Investigation) 
Marking Key 

 
 
Evidence of Investigation 

Description of Achievement Demonstrated Marks Student 
Achievement 

Autonomously, efficiently and accurately demonstrates skills in 
collecting, transforming, organising and storing data from a range of 
sources and is able to critically evaluate the currency, accuracy and 
authenticity of sources. 

5  

Consistently demonstrates skills in collecting, transforming 
organising and storing data from a range of sources and compares 
and contrasts the currency, accuracy and authenticity of sources. 

4  

With guidance is able to demonstrate skills in transforming, 
organising and storing data from a range of sources and is 
consistently able to investigate the currency, accuracy and 
authenticity of sources. 

3  

Limited skills in the transforming, organising and storing data from 
several sources and demonstrates no clear understanding of the 
need to investigate the currency, accuracy and authenticity of 
sources. 

2  

Little or no skill in sourcing and organising data; unable to reliably 
transform and manage digital data and identify the currency, 
accuracy and authenticity of sources. 

1  

Not demonstrated or attempted. 0  
 
 
Marketing Plan 

Description of Achievement Demonstrated Marks Student 
Achievement 

Provides comprehensive annotated planning and written 
documentation which justifies the merits of different options and 
reflects clear, detailed and accurate understandings of workplace 
systems, industry practices and relevant legislation. 

18 -20  

Provides detailed annotated planning and written documentation 
which explores a range of alternative options and reflects clear and 
accurate understanding of workplace systems, industry practices and 
relevant legislation. 

14 - 17  

Provides suitably annotated planning and written documentation as 
prescribed by the task which explores some alternative options and 
reflects a clear understanding of workplace systems, industry 
practices and relevant legislation. 

10 - 13  

Provides limited planning and written documentation and written 
documentation meeting basic task requirements which reflect 
minimal understanding of workplace systems, industry practice and 
relevant legislation.  

5 - 9  

Planning and written documentation is often incomplete and is not 
consistent with workplace systems, industry practices and relevant 
legislation. 

1 - 4  

Not demonstrated or attempted. 0  
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Glossary of terminology and bibliography 

Description of Achievement Demonstrated Marks Student 
Achievement 

Provides comprehensive and consistent evidence of analysis and 
synthesis of research using a wide range of correctly acknowledged 
sources and uses fluent, detailed and consistent technical language 
that informs the development of ICT solutions. 

5  

Provides detailed evidence of analysis and synthesis of research 
using a range of correctly acknowledged sources and uses generally 
consistent technical language that informs the development of ICT 
solutions. 

4  

Provides adequate evidence of analysis and research using some 
acknowledge sources and uses some technical language that 
informs the development of ICT solutions. 

3  

Provides evidence of limited research from suggested sources with 
little to no citation and occasionally uses inconsistent and inaccurate 
technical language related to ICT solutions. 

2  

Little or no research shown and little to no use of technical language 
relating to specific ICT solutions. 1  

Not demonstrated or attempted. 0  
 
Journal or Design Document 

Description of Achievement Demonstrated Marks Student 
Achievement 

Comprehensively, clearly and fluently identifies, evaluates and 
describes the relationship between the nature of the technology 
challenge, the needs of the target audience, and the characteristics 
of the appropriate technologies and systems and applies this in the 
design and creation of ICT solutions. 

5  

Clearly identifies, evaluates and describes the needs of the target 
audience, purpose of the product, system requirements and applies 
this information in the design and creation of ICT solutions. 

4  

Adequately identifies, evaluates and describes the needs of the 
target audience, the purpose of the product, the system requirements 
and applies this information in the design and creation of ICT 
solutions. 

3  

Limited identification and description of the needs of the target 
audience, purpose of the product, system requirements and 
minimally applies this information in the design and creation of an 
ICT solutions. 

2  

Little or no understanding of the target audience, purpose of the 
product and system requirements in the design and creation of ICT 
solutions. 

1  

Not demonstrated or attempted. 0  
 
Teacher Comment 
______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________ 

 

 

Student Achievement 

 


